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E x p e r i e n c e

• 20+ CRM Specialists
• Ri+ multi channel blasting

tool
• Hundreds of successful 

Marketing Automation 
campaigns delivered

I n t e g r a t e d  
A p p r o a c h

• Strong in data integration 
& analysis

• Holistic automation 
solutions designed to 
supplement your in-house 
team

C o n s u l t a t i o n

• A professional team to 
address your pain point

• A delegate advisor to 
provide first-class 
consultation

R e s u l t s  D r i v e n

• Proven track records to 
drive business growth

• Save cost & Improve 
Marketing efficiency

Radica Professional

Marketing Automation Tools Services



Radica Clients



Pain Point

• Difficult to do re-targeting 

• Higher cost of activation and engagement 

• Hard to find IT to generate the customer data



Solution Overview 

V

9 in 1 Marketing Automation Tools
1. EDM
2. SMS
3. MMS
4. Whatsapp
5. Facebook
6. Instagram
7. Line
8. App Push
9. In-App Msg



SHOW CASES





Build

Consolidate our fans/followers, recruit from existing  customers (e.g. those who book tours, travel packages 
in Asia, esp. those who join premium/foodie tours to Japan or any countries.), tag customers by 'interested 
countries', traveler type and shopper type.

Fans/ Followers

A well structured customer database will enable community leader to share 
most relevant information with them.

Phase 1 - Well Structured Data



Build
Phase 1 - Well Structured Data

To improve membership data’s quality and 
transfer Tour customer to MKT

Enrichment and

strengthen customer loyalty 

through automating the just-in-

time communications

Objective 



Phase 2 – Behavior Tagging
Learn



Phase 2 – Behavior Tacking
Learn

Data-Driven Targeting Data-Proven Results
Monitoring and measuring your campaign 
performance is essential to your business.
• Collect data and track the journey of every 

single email or message that you sent
• Provide a complete report including open 

rates, click rates, bounce rates etc.
• Allow you to do simple but precise campaign 

analysis for further planning



Phase 3 – Customize Dynamic Content
Fly

EGL Marketing Automation Campaign



Phase 3 – Customize Dynamic Content
Fly

Win Back
EGL Marketing Automation Campaign



Phase 3 – Customize Dynamic Content
Fly

EGL Marketing Automation Campaign

Inbound messaging 
management 



Phase 3 – Customize Dynamic Content
Fly

Optimize advertising cost in Facebook



Dashboard – ROI/ Benchmarks



Good news!

Campaign respondents bought from Market
• 13.3% of total respondents
• Average  6.7 order per respondent
• Total sales: HK$2.4 million
• 19.6% with 10+ order
• 25%  bought once only



Q & A

Session

Cloud Partner : 


