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rta conversation. 1
Draft a professional email Summarize a report
Help plan a workshop Analyze market trends.

Wiite a blog post Brainstorm taglines.

Enable Streaming

Hello! I'm Amazon Q, your AWS
generative Al assistant.

‘Ask me anything about AWS services and features or
selecta sample question below to start a conversation.

Why can't| SSH to my EC2 instance?

‘What s the CLI command to list al the t3 micro
instances in my account?

How do | create an Application Load Balancer?
When should | use Amazon DynamoDB vs AWS RDS?

m learing more every ay. Hain me improve by
providing feedback

1
» Additional Info

aska question >
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Q in QuickSight

Amazon Q in QuickSight
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Campaign Name Add a dimension

Conversion Status

SIS Wellness Challenge 136.7K
Date —
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Amazon Q in QuickSight

Q in QuickSight
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Introduction

Revenue and Conversions Leader Board

Revenue and Conversions Leader Board
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Q Build story @CEED X

Describe your data story in simple language and add the
visuals you want to include.

Build a story about marketing campaign performance over time.
Describe top campaigns and account managers. How can we
improve overall campaign success?

B, Revenue and Co... ® (O Revenue by State @

+{lmpressions and... @ = Conversions per ... @

+ ADDVISUALS | ®

BUILD
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Amazon Q data integration in AWS Glue
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Qin Glue

Lm Services Q Search

gq-demo-snowflake-to-redshif Actions ¥

Script Job details Data quality - updated

Version Control

Script info
import sys
2

from awsglue.transforms import *

from awsglue.utils import getResolvedOptions
from pyspark.context import SparkContext
from awsglue.context import GlueContext
from awsglue.job import Job

## @params: [JOB_NAME]
args = getResolvedOptions(sys.argv, ['JOB_NAME'])

= SparkContext()
glueContext = GlueContext(sc)
spark = glueContext.spark_session
job = Job(glueContext)
job.init(args['JOB_NAME'], args)
job.commit()

Python Ln1,Col1

[ CloudShell  Feedback

& AN (©) & Tokyo ¥

[Option+S]

Amazon Q

Username @ 1234-5678-9012 v

Please provide a Glue script that reads from Snowflake, rename the fields, and write to Redshift.

import sys

from awsglue.transforms import *

from awsglue.utils import getResolvedOptions
from pyspark.context import SparkContext
from awsglue.context import GlueContext
from awsglue.job import Job

from awsglue import DynamicFrame

args = getResolvedOptions(sys.argv, [JOB_NAME"])
sc = SparkContext()

glueContext = GlueContext(sc)

spark = glueContext.spark_session

job = Job(glueContext)

job.init(args["JOB_NAME"], args)

# Script generated for node SnowflakeDataSource

SnowflakeDataSource_dsource1 = glueContext.create_dynamic_frame.from_options(
connection_type="snowflake",
connection_options={

Max 1000 characters

t to the AWS Respc
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Preview ™
Amazon Q generative SQL

in Amazon Redshift Query Editor

Q in Redshift

what about the top three venues?

Markdown editor
1 ### what about the top three venues?

» Run ® @ Limit 100 -
SQL EEE 1 SELECT
. M p) venuestate, 1 SELECT
Amazon RedSEIft FTEITTED SQL % 3 L cRUNTLx) AS num_venues 2  venuestate,
g L= G)}EIZI_\ (L_Ej v \_CEEE > o e ene 3 COUNT(*) AS num_venues
7 venuestate 4 FROM
g OR:i_s:nues DESC 5 tiCkit'Venue
1? "-I';IT 6 GROUP BY
— L= 7 venuestate
EI],E (‘- ¥1T E2 Result 1 (3) 8 ORDER BY
E}ﬁ énj_ :I H(j:'j \/0 IJ \J at\\ O | venuestate num_venues 9 num_venues DESC
Amazon Redshift N\ E#ED]EE 0l e - 10 LIMIT
(] NV 15 11 3
Regenerate SQL Add to notebook

Ask me a question to generate a SQL
suggestion for your connected database. >
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Al recommendations for descriptions in Amazon DataZone
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The amazon_reviews_table_named_resource table contains Amazon customer review data. Each row represents a single customer review with details such as the review text, rating, votes, product
information, and customer details.

The review_id column contains the unique ID for each review. Details on the actual review are contained in columns like star_rating, review_headline, review_body, helpful_votes, and total_votes.
The product being reviewed is identified by the product_id and product_title columns. Additional product details are in the product_parent column for product variations.

[r— g miil Iﬁ @jﬁ 43 E ;E‘ ” Each review is connected to the customer that wrote it via the customer_id column. The marketplace and year provide context on when and where the review was written. The verified_purchase

‘ and vine columns indicate review authenticity details.
l Overall, this table enables analysis of Amazon review data to identify insights into products, reviews, customers, voting patterns, and how they differ across marketplaces or change over time. The
j / L_ * detailed review content and metadata create a rich dataset for mining consumer feedback and sentiments.
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The amazon_reviews_table_named_resource contains rich customer review data that can enable several valuable use cases for different users:

Product Teams: Analyzing reviews by product_id, star_rating, helpful_votes, and review content in columns like review_headline and review_body can help product managers identify key strengths
and areas for improvement to guide development. Review trends over time (year column) can reveal changing consumer sentiments.

Marketing Teams: The detailed review data can assist marketing professionals in better positioning and messaging products based on what resonates most with customers. They can also identify
influencial reviewers via total_votes and helpful_votes.

Business Analysts: Columns like marketplace, product_parent, verified_purchase, and vine allow analysts to filter reviews for authenticity and segmentation. Review trends can be analyzed across

— marketplaces to compare performance. This aids data-driven decision making.
e A
Customer Service: Customer service teams can use the detailed review content to better understand pain points and improve support. Review dates (review_date) allow tracking issues over time.
SR Y ~ RY Overall, the rich, structured data in this table enables deriving actionable insights into the voice of the customer to drive product improvements, marketing, analytics, and customer service. The
T — 9 ( | * I O);;E* Ti H,\J 7— \l I ' Z { ’ O) D I *E’l‘i % t Lj— 5 metadata aids in filtering and interpreting the review data for various use cases.
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